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BRANDING

I’M A PASSIONATE GUY ABOUT MY WORK

Check my portfolio and see for yourself that 
this is not an empty promise.

PR E M I U M  S E R VI C E

I love spoiling my clients.
I want to draw a smile on your face :)

H A PPY  C U STO M E R S

I will be by your side in every phase of your project.
Exceeding your expectations is my main goal!

TOTA L  CO M M I T M E N T

I specialize in giving life to the Brands without identity, aimless, or purpose.
I create a complete vision for them, giving them the solid base they need to consistently develop in the future.

From the creation of his name(Naming) to the design of his Corporate Identity and the construction of its entire visual universe.
Currently, I work with global brands, creating powerful and memorable Corporate Brand Identities that leave their mark on the market.

I love to face new challenges and work with different Brand profiles.
I will immerse myself with intensity in your project because I madly love what I do!



01 Brand: Doodle Warriors (Bulgaria) - Art Academy 
Project: Brand building, Rebranding & General Creative Direction of the Brand / Graphic Design

Full project presentation:
behance.net/gallery/185876549/Doodle-Warriors-Rebranding-2022-2023

ra
ul

m
al

ag
a.

co
m



01

Creator
RGB:

#
R:  105   G:  54    B: 234
6936EA

Warrior
RGB:

#
R:  232   G:   82   B: 144
E85290

Font
RGB:

#
R: 51   G:  51   B: 51
333333

The word “Doodle” directly communicates the action of DRAWING,
so, it’s not necessary to show a graphic representation of this word.

Creative
Trusted

Passionate
Playful

We use representation of a sword looking up to generate
the sense of BATTLE in a first instance of thought.

Our heroic side: Determined, Brave, Enthusiastic
WARRIORS > The hero >  Mindset

DOODLE > The Creator > Accomplishment

Our creative side: Playful, Passionate, Unselfish

LOGO CREATION
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01

Gradients
(Application issues) 

No gradients
(Optimal application) 

Complex design
(Low recall/Weak Brand Awareness) 

No responsive design, Problematic structure
(Medium adaptability, Application issues for certain formats)

BEFORE NOW

MAIN LOGO

ALTERNATIVE LOGO

Simple design
(Optimal recall/Solid Brand Awareness) 

Responsive design, Compact & functional structure
(Optimal adaptability, Optimal application for any format) 
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01

Community ServerTeam Server

F I G U R E  S Y S T E MESSENTIALS

A
B

C F I G U R E  B O O T C A M PS T Y L E SPORTRAIT SYSTEM PORTRAIT BOOTCAMP

A C A D E M Y ARTIST ROADMAP

B O O T C A M P A R T  G E E K S M A S T E R M I N D

P O D C A S T

Platform

Paid  course Live Critics Weekly show Q&A

(Social Media)Free course

C O U R S E S

SUB BRANDS 
LEVEL II 
(Services Categories)

SUB BRANDS 
LEVEL I 
(Services Categories)

SUB BRANDS 
LEVEL III
(Specific products)

MASTERBRAND

SUB BRANDS

BRAND ARCHITECTUREBALANCED

ARTIST
Our creative side: Playful, passionate, unselfish Our heroic side: Determined, brave, enthusiastic

THE
WARRIOR

THE
CREATOR

This is the Brand Architecture. I design all the logos and create all the visual universe for the Brand, icluding: Iconography, Templates fot the courses, Graphic Support elements, merch & more
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A C A D E M Y

Digital Art Courses
for Aspiring Artists
Helping artists on the journey of reaching 
a professional level digital art.

Join the Academy

Develop a
Painting Process

Build
Art Confidence

Make Steady
Art Progress

01
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A C A D E M Y

ESSENTIALS

A
B

C

Available course at:

doodlewarriors.com/academy01
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PORTRAIT SYSTEM

A C A D E M Y

Available course at:

doodlewarriors.com/academy01
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Tuesdays 3:00 PM GMT+3

• LIVE CRITICS •

A C A D E M Y

Join at:

doodlewarriors.com/academy01
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F I G U R E  S Y S T E M

01

A C A D E M Y

Available course at:

doodlewarriors.com/academy
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F I G U R E  B O O T C A M P

Tuesdays 3:00 PM GMT+3

• LIVE CRITICS •

A C A D E M Y

doodlewarriors.com/academy

Join at:
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S T Y L E S

01

A C A D E M Y

Available course at:

doodlewarriors.com/academy
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02 Brand: Carppone - Premium Barbershop
Project: Rebranding (Logo Redesign), Packaging design

Full project presentation:
behance.net/gallery/171232763/Carppone-Premium-Barber-shop-Rebranding
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02

LOGO CREATION

SHIRT AND TIE

BEARD

BRANDMARK

Represents:
ELEGANCE

Represents:
BARBERSHOP

“C” from 
“Carppone”

This shape represents 
“HAIR”  Short > Masculine

“GOLDEN” represents “PREMIUM”

P R E M I U M  B A R B E R  S H O P
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02

Inconsistency in the Naming
(2 languages) 

Consistency in the Naming
(1 language) 

There’s no Brandmark
-

No responsive design, Problematic structure
(Medium adaptability, Application issues for certain formats)

BEFORE NOW

Simple Brandmark design
(Optimal recall/Solid Brand Awareness) 

Responsive design, Compact & Functional structure
(Optimal adaptability, Optimal application for any format) 

P R E M I U M  B A R B E R  S H O P
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03 Full project presentation:
behance.net/gallery/65964745/Babylon-Brand-Identity-Design

Brand: Babylon - Plantería y paisajismo
Project: Corporate Identity Creation (Logo design)
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03

Plants have many endings and 
different shapes. I represent this in 
typography using a serif font to 
allude to the branches of the plants.

DESIGN

I take as a reference the Babylon 
gardens structure. They were built in 
levels to simulate the mountains that 
King Nebuchadnezzar II wife longed for.

LOGO COMPOSITION

LOGO CREATION

LEVEL 03

LEVEL 02

LEVEL 01

LEVEL 03

LEVEL 02

LEVEL 01
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Innovación y Sostenibilidad

04 Full project presentation:
behance.net/gallery/66227861/Converge-Brand-Identity-Design

Brand: Converge - Architecture
Project: Corporate Naming Creation & Brand Building, Corporate Identity Creation (Logo design)
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04

LOGO CREATION

DESIGN

NAMING 
ETYMOLOGY

3 perspectives  > 3 partners

PARTNER
01

PARTNER
02

PARTNER
03

PERSPECTIVE
01

Converge. It means meeting from 
different points, inclining the 
trajectory until the meeting.
It refers to people, things, paths, 
perspectives, etc.

Vergere. “Bend somewhere”

PERSPECTIVE
01

PERSPECTIVE
01
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Si te quieres, te cuidas.

05 Brand: Crema & Nata
Project: Brand Building, Branding Refresh, General Creative Direction of the Brand & Packagin Redesign for all Products 

Presentación completa del proyecto:
behance.net/gallery/194305135/CREMA-NATA-Branding-and-Packaging-Redesign-ENGLISH
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05

LOGO CREATION

I use a thick font to represent:
Trustworthy

FONT:

The Brand must transmit this 
feature through the quality of the 
products and strategic 
communication.

Leader:

2 variations to optimize the 
awareness of the Brand 
representative colors .
It is easier to remember 2 colors 
instead of 4. This also will save 
printing costs.

Orange:
To represent the flower color.

Green:
To represent the personality trait 
“Healthy”.

COLORS:

BRAND PERSONALITY

02

01

03

Sunflower Sunflower BRANDMARKSun Flower

01 02Trustworthy Healthy 03 Leader

I use the negative space to represent the "sun's rays"
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05

Simple design
(Optimal recall/Solid Brand Awareness) 

NOW

Neat fonts
(Optimal readability to longer distances)

Responsive design, Compact & Functional structure
(Optimal adaptability, Optimal application for any format) 

Complex design
(Low recall/Weak Brand Awareness) 

Complex Fonts
(Readability problems at long distances)

No responsive design, Problematic structure
(Medium adaptability, Application issues for certain formats)

BEFORE

MAIN LOGO

ALTERNATIVE
LOGOS
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06 Full project presentation:
behance.net/gallery/67020017/ARM-Arquitectura-Brand-Identity-Design

Brand: ARM Arquitectura
Project: Corporate Identity Creation (Logo design)
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06

LOGO CREATION

*NOTE: Client wanted the brand to work mainly with the initials of its name. The full name would only appear on personal cards.

LOGO DESIGN

HORIZONTAL VERSION LOGO

VERTICAL VERSION LOGO

KEY ART
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07 Full project presentation:
behance.net/gallery/67351995/Cartonizers-Brand-Identity-Design

Brand: Cartonizers - Imagina en cartón
Project: Corporate Naming Creation & Brand Building, Corporate Identity Creation (Logo design)
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07

LOGO CREATION

The icon design was created based on the representation of the most 
recognizable cardboard object by anyone, "a cardboard box".

CARDBOARD SHEETS BRANDMARKCARDBOARD BOX

DESIGN

Vectorizador(Español) > Vectorizer (English) Meaning:
Person who converts images or photos to their vector format.

Caricaturista(Español) > Cartoonizer (English) Meaning:
Person who converts real images to their cartoon version.

Cartonizer. Meaning:
Person who converts objects (furniture, toys, etc)
to their cardboard format.
Cartonizer, to the plural in Spanglish > CARTONIZERS

NAMING

VERTICAL VERSION HORIZONTAL VERSION
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08 Full project presentation:
behance.net/gallery/72401373/Estudio-Marquez-Brand-Identity-Design

Brand: Estudio Márquez y Abogados Asociados
Project: Corporate Identity Creation (Logo design)
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BRANDMARK

LOGO CREATION

IDEA

Rome is known as the cradle of Law. To create the Brandmark I combine 2 elements:
The Pantheon constitutes one of the 
summits of the Roman architecture, perfect 
in the balance and harmony of its forms and 
in its impeccable construction. It is one of 
the best preserved monuments of Ancient 
Rome.

The columns of the Pantheon are the base 
that supports this structure.

DESIGN

THE PANTHEON COLUMN
Represents solidity, strength

SYNTHESIS
COLUMN

“M”
MÁRQUEZ

“M”
Capital letter of the naming "Marquez"

+ =

VERTICAL VERSION HORIZONTAL VERSION
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09 Brand: Airally - Drones
Project: Corporate Identity Creation (Logo design)
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LOGO CREATION

MAIN LOGO

ALTERNATIVE LOGO 01 ALTERNATIVE LOGO 02

The main objective of the design is to transmit dynamism. I communicate this 
through fonts and design:

DYNAMISM > Italic font

DESIGN

Fonts

DYNAMISM > The brandmark(drone) change position creating 3 logo variants. 
This helps to give the brand a more playful look.

Brandmark

Meanging > Your ally in the air

NAMING

AIRALLY
D R O N E S

POSITION 01 POSITION 02 POSITION 03
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10 Brand: Qanchita Snacks
Project: Branding Refresh: Masterbrand & Sub brands, Mascot Creation (Design & Illustration) & Packagin design

Full project presentation:
behance.net/gallery/172890293/Qanchita-Brand-refresh-packaging-design
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fritas con salMaíz frito con sabor picante limón
tostado con sal

tostado con sal Tostados con sal

10

MASTERBRAND LOGO

SUB BRANDS LOGOS (PRODUCTS)
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behance.com/raulmalaga dribbble.com/raulmalaga instagram.com/raulmalaga.branding
instagram.com/raulmalaga.art

raulmalaga.dc@gmail.com | +51 994 232 952artstationcom/raul_malaga

r a u l m a l a g a . c o m
More of my work at:

CREATIVE DIRECTOR

 BRANDING | PACKAGING | ILLUSTRATION

Ready to work with me?


